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VISION 

“A world in which water is wisely managed to satisfy the needs of human 
activities and ecosystems in an equitable and sustainable way”.  

This vision is the guiding star for everything IWA does.  

 

§  Sponsoring IWA video production is being part of inspiring change to create a 
water wise world.  

§  Powering IWA videos increases your visibility and consolidates your prestige in 
the global water sector and beyond. 

§  It is a lasting investment in your reputation which IWA will disseminate 

worldwide to international media outlets such as Reuters, CNN, AFP, Huffington 
Post, New York Times, BBC and others. 
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Practitioners, regulators, industry,  
business, water utilities and researchers. 
The entire water sector globally at your 
reach. 
 
The IWA video offer engages the growing 
public interest on water issues as well as 
the top leaders in the water sector. 
 
Benefit from the leading outreach to the 
water sector.  

REACHOUT 

Get visible to the best and widest network of water professionals worldwide. 
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VIDEO PACKAGES 

§  Video summary of the Congress 
Participants/ Exhibitors experience.  

§  Powered by (Sponsor logo) - included in  
video length. 

§  4 videos shown to all Congress 
Delegates at the opening plenary every 
morning (Up to 5000 delegates). 

§  Lasting videos on IWA public video 
channels. 

§  Broadcast on available Convention 
Center assigned screens. 

§  The videos will be shared via IWA social 
media platforms with the public. 

§  Profiling on all IWA public channels and 
distribution to the worldwide 58k+ email 
distribution list. 

§  Profiling on IWA exclusive social media 
platform: IWA-Connect . 

§  Congress daily video 20K EUR 

§  Thought Leadership influencers video 
from within and outside the water 
sector. 

§  Powered by (Sponsor logo) included 
in video length. 

§  Lasting videos available publicly on 
IWA video platforms. 

§  Public social media promotion  
on topical areas via IWA social media 
channels. 

§  Profiling on to the worldwide 58k+ 
email distribution list. 

§  Profiling on IWA exclusive social 
media platform: IWA-Connect. 

§  Link on The Source Magazine 
website. 

§  Keynote video 5K EUR 

§  Card/ logo format at the end of the 
video. 

§  Lasting videos available publicly on 
IWA video platforms. 

§  Public social media promotion on 
topical areas via IWA social media 
channels. 

§  Profiling on to the worldwide 58k+ 
email distribution list. 

§  Profiling on IWA exclusive social 
media platform: IWA-Connect. 

§  Video card 2,5K EUR 
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AUDIENCE 2014-2016 

§  58,933 email subscribers 

§  10,000 members IWA-Connect 

§  IWA Facebook 9,100 Followers 

§  YWP Facebook 16,200+ members 

§  WeChat 7,700 followers 

§  Twitter 4,250 followers 

§  LinkedIn 12,100 followers + 5,195 group members 

§  Vimeo 17,000 plays 

§  Youtube 3,891 views 

§  IWA-Network 45K pageviews per month (67% new visitors over August) 

§  The Source Magazine 
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ON VIMEO 
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TWITTER  

2016	
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FACEBOOK 
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LINKEDIN 


